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Mid-cycle console upgrades have continued this year with the highly anticipated launch of
Xbox One X, which added to the excitement that began with release of PlayStation 4 Pro.
Similar to PlayStation’s strategy with PlayStation 4 Pro, Xbox One X uses the same operating
system as the base Xbox One/One S, but features hardware upgrades to increase
performance. These new entrants have helped increase the overall time spent on gaming
consoles this year at the expense of PC gaming and older 7! generation consoles.
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About what % of your gaming hours are spent playing on
each of the following? (aged 13+)

2017

B 20

29%
29%

Mobile/Tablet

28%
33%

8th Generation Consoles

21%
22%

PC

13%
10%

7th Generation Consoles

3%
2%

Handhelds

Copyright @ 2018 The Nielsen Company

The mid-cycle upgrades have also inspired increased intent to purchase these consoles from
last year: 22% of gamers intend to buy an Xbox One X (up from 13% last year) or a PlayStation
4 Pro (stable vs. previous year).
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How likely are you, or anyone else in your household,

to buy each of the following game systems?

General Population (Aged 13+)
. Gamers (Aged 13+)

23% 9
7% 6% e
14% 15% 14%

DEFINITELY/
PROBABLY WILL BUY

Sony Nintendo Sony Microsoft Microsoft

PlayStation Switch PlayStation Xbox Xbox One/

4 4 Pro One X Xbox One S
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performance, interest remains high, as 23% of gamers say they will “definitely” or “probably”
buy a Nintendo Switch (up from 16% last year).

In addition to experiencing continued interest in the Switch console, Nintendo is also riding
the wave of consumer interest in retro gaming, selling out of its two palm-sized
microconsoles, the NES and the Super NES. These two classic consoles, which come
preloaded with a lineup of greatest hits from the 8-bit and 16-bit era, appeal to both gamers
and the general population alike. While it's unclear how enduring the ardor for retro
hardware will be, software is another matter. As today's hits become tomorrow's greatest
hits, there’s likely to be steady demand for “classic” video games that can connect players on
an emotional level with their youth.

For additional insights, download the Nielsen Games 360: 2018 report.
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HOLIDAY 2017: THE MOST ANTICIPATED VIDEO GAMES

Regardless of which holidays gamers observe, this festive season has a way of uniting gamers
with one common reason to celebrate—there are many great video games to play. While hit

games aren't exclusive to the latter months of the year, it is during this time that consumers
are typically...
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